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Executive Summary 

In 2016-2017, the residents of Greater Geelong participated in a significant project to create 
the Clever and Creative community-led vision for the future of Geelong.  

The purpose of the Geelong Community Survey is to inform current and prospective 
Councillors in the City of Greater Geelong (CoGG) on the issues that matter most to their 
community; according to the Clever and Creative Vision, and ensure these issues and 
priorities are the focus of the next elected Council in 2020 and addressed within the next 
Council Plan.    

The survey posed twenty questions on topics informed by the Clever and Creative Vision.  
Topics included environment, transport, waste, business and economic opportunities, 
culture, First Nations recognition, tourism. Aspects of governance were also included as an 
additional area not included within the Clever and Creative Vision. The survey was 
distributed between 1 July and 22 August 20201. 

559 resident responses were received from residents. 

Responders ranked most highly the following three aspirations from the Clever and Creative 
Vision:  

• ‘Sustainable development that supports population growth and protects the natural 
environment’ 

• ‘An inclusive, diverse, healthy and socially connected community’ 
• ‘Development and implementation of sustainable solutions’. 

 
Across the areas of Environment, Transport and Infrastructure, and Waste, community 
sentiment was clearly negative with two thirds (67% average) of respondents unhappy with 
the Council’s progress. 

This is illustrated by: 

• 83% of respondents are concerned or very concerned about climate change 
predictions for our region  

• 81% state that the City of Greater Geelong should do more to help households, 
businesses and our region to reduce carbon emissions. 

• 72% are concerned about the environment’s capacity to cope with current 
population growth and  

• 67% of respondents don’t believe local services and infrastructure are coping with 
the population growth rate. 

• 66% believe public transport needs improvements within and beyond Geelong  

 
1 www.geelongaustralia.com.au/clevercreative/default.aspx 

 

https://geelongaustralia.com.au/clevercreative/default.aspx
http://www.geelongaustralia.com.au/clevercreative/default.aspx
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• 78% feel that walking and cycling (active transport) needs to be improved around 
Geelong and the Bellarine. 

Across other areas identified in the Clever and Creative Vision report, such as culture, 
lifestyle, business and Council governance, approximately half of residents said that they 
didn’t know if progress had occurred because they weren’t informed by Council.  

The significant number of Don’t Know responses for many of the questions indicates that 
Council need to find more opportunities to actively engage with all communities about the   
and effectively publicise progress to residents in the municipality.  
  
Overall, results indicate that current and future CoGG Council Candidates should target their 
election platforms toward issues such as the environment, transport, infrastructure and 
waste, whilst not ignoring the other areas in the Vision.   

Additionally, GoGG Council should endeavour to provide higher quality information, in easily 
accessible forms, to residents and the community. In this way Council will be able to 
demonstrate their acheivement of Key Performance Indicators and milestone targets.    
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Survey Purpose 
To inform current and prospective Councillors of the City of Greater Geelong (CoGG) of the issues 
that matter most to their community, according to the Clever and Creative Vision. 

To ensure these issues are the focus of the next elected Council in 2020. 
    
Emphasis always was on a non-partisan approach. The Geelong Community Survey is not 
affiliated with a political party, any candidate or with City of Greater Geelong. 
 
Background 
In 2016-2017, Greater Geelong undertook a significant project to create the Clever and 
Creative community led vision for the future of Geelong. Over 16,000 community members 
had their say about their aspirations for the region and how it should evolve during the next 
30 years.  

At the ‘Our Future Assembly’ on Saturday 6th May 2017, 350 citizens and community 
organisation representatives discussed, debated, and recommended a community-led vision 
for Greater Geelong’s future.  
 
Four years later, this survey is asking the question:  

Does the CoGG community think that this vision for our region  
is being addressed, and delivered on, by CoGG Council? 

The results of this current survey provide a snapshot of the gaps in Council responses to the 
Clever and Creative Vision over the past four years. It also highlights the community issues, 
where success has been achieved and areas for improvement. 

This report is anticipated to inform prospective and sitting CoGG Council candidates on how 
they can better meet their community’s needs, based on community perceptions and 
feedback. 

This is key in view of the coming Council elections in late October 2020.  

 

https://geelongaustralia.com.au/clevercreative/default.aspx
https://geelongaustralia.com.au/clevercreative/default.aspx
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Figure 1. CoGG Clever and Creative Vision2 

 
2 www.geelongaustralia.com.au/clevercreative/documents/item/8d4d2ad3b2b24c1.aspx 

http://www.geelongaustralia.com.au/clevercreative/documents/item/8d4d2ad3b2b24c1.aspx
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Methodology 

Compilation focus and content of the questions in the survey was based around the CoGG  
2016-17 Clever and Creative Vision.  Demographic data (electoral ward, education and age 
group) was also collected.  
  
The survey was constructed using Survey Monkey and open to the public between 1 July 
2020 and 22 August 2020.  

Testing of the survey was undertaken prior to public release to assess timing, question 
format, wording and technical response. 

Construction of a dedicated Website3 and Facebook page provided access to the survey for 
respondents.  This also enabled sharing amongst the community. Respondents were 
encouraged to share the survey link widely via personal networks. The Facebook page 
received 34 page likes and reached 3873 between July29 and August 25 

Additional unpaid advertising of the survey was done via radio (Mitchell Dye’s Front Page 
and The Sustainable Hour – both on 94.7 Pulse FM) and print media (The Geelong 
Advertiser).    

Survey organisers contacted community groups and associations for participation and 
endorsement.  A range of groups was approached including sporting clubs, resident 
associations and not for profits etc.  A list of all endorsees is provided 4.  
 
Analysis of data in this report was been guided by researcher professionals with expertise in 
the field.   
 
Basic quantitative results for each question were provided by Survey Monkey’s algorithm.  
Averages on the provided statistics were generated manually using Excel.  

The ‘sentiment’ of each comment was calculated using Python VADER library 
(https://pypi.org/project/vaderSentiment/). The VADER algorithm scored the sentiment of 
each comment from -1 (most negative) to +1 (most positive). The sentiment scores were 
used as a filter to create a list of the most negative and positive comments. 

Despite the limitations of sentiment analysis (e.g. not all comment sentiments will be 
correctly interpreted), it was a pragmatic way to filter the >4,000 comments made.  A full 
dataset of comments is available in Appendix 1.  A summary is used in Appendix 3. 

 
3 https://geelongcommunitysurvey.org/ 
 
4 https://geelongcommunitysurvey.org/endorsements/ 

https://pypi.org/project/vaderSentiment/
https://geelongcommunitysurvey.org/
https://geelongcommunitysurvey.org/endorsements/
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Definition of response terms used in this report 

For each question in the survey, positive, negative and don’t know responses were elicited.   
Positive responses were those responses favourable to the progress being made by Council 
on the topic of each question.   
Negative responses were those unfavourable to the progress being made by Council for 
each topic for each question.   
To understand the reasons informing ‘don’t know’ responses, associated comments were 
hand searched to identify reasons for this response when possible. 
Other response options are also included. 
 
Definition of ‘Like-category’ grouping used in this report 

Questions and their results are grouped in ‘like-categories’.   Like-categories are those 
questions where the wording of the question shows overlap or similarity with other 
questions in word, phrase or issue.    

Question 17 asked responders to rank the main issues in the Clever and Creative Vision. The 
format for this question was different from other questions in the survey.  For this reason, 
analysis of Question 17 is treated separately and not included in Table 1.    

While the like-categories of Environment, Transport and Infrastructure and Waste were 
discrete, (refer to the results section, Table 1),  the emphasis of questions in these topics 
had sufficient overlap to be used as one group in the discussion section.   

Approach to data for question that don’t fit within the ‘Yes’, ‘No’, ‘Don’t know’ responses. 
 
Question 6 
The ‘Neutral’ response has been considered as positive response.  
 
Question 8. 

Response categories ‘Very concerned’ and ‘Concerned’ ‘Unconcerned’ ‘Very unconcerned’ 
and ‘Neutral’ were kept as is.  

Question 18  

‘Very poorly’ and ‘poorly’ responses were regarded as negative, ‘well’ and ‘very well’ as 
positive and ‘average’ objectively in the positive response.   

 
Other response refinements 

Question 10. 

Due to the nature of the question, the Yes responses were regarded as negative and the No 
responses as positive. 
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Question 17 
The results of Question 17 will be discussed separately due to the format of the question 
and the response. 
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Table 1.  Like-categories of questions asked in Geelong Community Survey, Based on CoGG Clever and Creative Vision  
 
Environment Transport and 

infrastructure 
Culture and First Nations 

recognition 
Lifestyle Business Waste Governance5 

Q2 Is our environment coping 
with the current population 
growth rate and development? 

Q1 Are local services 
and infrastructure 
coping with the current 
population growth rate? 

Q11 Is the City of 
Greater Geelong 
providing enough 
support to creative and 
cultural activities? 

Q6 Do you feel safer in our 
region that four years ago? 
 

Q12 Is tourism in the 
region getting enough 
support from the City of 
Greater Geelong? 
 

Q7 Is the City of 
Greater Geelong 
providing sufficient 
support for the 
community to reduce 
and manage waste? 

Q18 How well do you feel 
that the Council listens to 
and involves you in its 
decision making? 

 

Q3 Is the City of Greater 
Geelong doing enough to 
protect our natural 
environment? 
 

Q4 Does Public 
Transport need any 
improvements within 
and beyond Geelong?  
 

Q14 Does the City of 
Greater Geelong place 
enough value and 
priority on the 
knowledge and culture 
of the Wathaurong and 
other First Nations 
people? 
 

Q13 Does the City of 
Greater Geelong provide 
enough support for 
vulnerable people in our 
community such as the 
elderly, people with 
disabilities, homeless 
people and people living 
on low incomes?   
 

Q15 Does the City of 
Greater Geelong 
encourage and support a 
wide enough range of 
businesses to create a 
prosperous economy? 
 

 Q19 Does the City of 
Greater Geelong 
collaborate enough with 
other Councils and levels 
of Government to 
address issues which cut 
across regions and levels 
of Government?   

 

Q8 Please rate your level of 
concern about the following: 
Climate change predicted for 
our region  
 

Q5 Does walking and 
cycling (active transport) 
need to be improved 
around Geelong and the 
Bellarine? 

 

  Q16 Does the City of Greater 
Geelong provide the 
communities and businesses 
of the Geelong and Bellarine 
with enough support to 
develop and adopt new 
technology? 
 

  

Q9 Is the City of Greater 
Geelong addressing Climate 
Change effectively at the local 
level 
 

      

Q10 Should the City of Greater 
Geelong do more to help 
households and businesses in 
our region to reduce carbon 
emissions? 

      

 
5 Governance was not one of the issues of the CoGG Clever and Creative Vision.  These questions were added to the survey. 
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Results 

For detail of all results refer to Appendix 1: GCS raw survey results and Appendix 3:  
Data summary data with positive and negative sentiment comments  

Five hundred and fifty nine (559) residents responded to the survey with an average of 214 
comments per question.  
Education 
Majority of respondents had a tertiary qualification (73.55%) (refer Q24) 
 
Gender 
62.7% of respondents were female (refer Q23) 
 
Age groups 
77% of respondents were between the ages of 25-74 years of age (refer Q22).  
Most respondents (24.95%) came from the 55-64 year age group.  
Respondents over the age or 45 years made 71.45% 
Respondents 25 years and younger made up 2.45% 
 
Postcode and Ward location 

Ninety percent of respondents provided their postcode and were located as living within the 
City of Greater Geelong.  Their postcode was used to determine which City of Geelong 
electoral Ward they lived in. The remaining ten percent of respondents did not provide a 
postcode or identified their postcode as outside the City of Greater Geelong.  

Reponses were received from residents in all 4 wards within the CoGG, with the majority 
from the Bellarine Ward and the least number of responses from the Windermere Ward. 
Response data for each question was consistent across all wards for most questions with 
the exception of Windermere for three questions; 

Question 14 Does the City of Greater Geelong place enough value and priority on the 
knowledge and culture of the Wathaurong and other First Nations people? The Windermere 
ward had fewer people responding “Don’t Know” then other wards. 

Question 11 Is the City of Greater Geelong providing enough support to creative and 
cultural activities? The Windermere respondents answered “No” more commonly than 
other wards. 

Question 18 How well do you feel that the Council listens to and involves you in its decision-
making? The Windermere ward responded with “poorly” more often and “average” less 
often than other wards, which may indicate slightly higher levels of dissatisfaction regarding 
involvement in decision-making within this ward than the other wards.  
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Comments 

Average number of comments for all questions was 214.  Comment response numbers 
ranged from 335 (Q1) to 89 (Q19) for the 18 questions that elicited comment (Appendix 1). 
Total comments per question is provided in Table 2.   

Table 2 Total comments from survey responders per question. 

Question number Total comments  
Q1 335 
Q2 303 
Q3 270 
Q4 294 
Q5 328 
Q6 122 
Q7 320 
Q8 310 
Q9 218 
Q10 217 
Q11 151 
Q12 108 
Q13 192 
Q14 175 
Q15 110 
Q16 110 
Q17 NA 
Q18 200 
Q19 89 
Q20 322 

 

‘Don’t Know’ Category 

The number of comments qualifying the ‘Don’t know’ category for each question varied, 
shown in Table 3 below.  (For full transcript of comments, refer to Appendix 1) 

Majority of Don’t Know comments indicated a lack of available information rather than a 
lack of desire for the knowledge.  

Qualifying comments that lead to this conclusion were the use of emotionally resonating 
phrases such as, ‘I have not heard’, ‘I have not seen’, ‘Never informed’, ‘What do they do?’ 
etc.   
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Table 3 Number of perceived qualifying comments for the ‘Don’t know’ category for each question. 
(Questions 6, 8, 17, 18, 20 not applicable) 

Question Proportion % 
responding don’t 
know  

Associate 
Qualifying 
Comments 

Number of ‘don’t know’ 
comments related to lack of 
available information 

Number of ‘don’t 
know’ comments - 
other 

Q1 19.57 0 0  
Q2 18.13 2 2  
Q3 23.65 9 9  
Q4 26.67 0 0  
Q5 26.67 0 0  
Q7 13.49 10 10  
Q9 39.75 32 32  
Q10 10.04 5 4 1 
Q11 37.35 4 4  
Q12 49.01 5 3 2 
Q13 41.37 7 5 2 
Q14 36.45 19 16 3 
Q15 51.44 3 3  
Q16 67.50 10 7 3 
Q19 67.98 11 8 3 

 

Responses 
Percentages of ‘positive’, ‘negative’ and ‘other’ responses varied among like-categories.   
Summary of response percentages are shown in Table 4 (a to g). 
  
For Q17 responders were asked to rank 9 (nine) comments related to the Clever and 
Creative Vision (Appendix 1).   
Results of the ranking (as weighted scores) was evenly spread, ranging between 3.18% to 
6.38%. (Appendix 3). 
 
The three responses that elicited the strongest preference were for: 

1. Sustainable development that supports population growth and protects the natural 
environment (6.74%)  

2. An inclusive, diverse, healthy and socially connected community (6.38) 
3. Development and implementation of sustainable solutions (6.08%)  

 
There was no sentiment data for Question 17 as no comments were sought for this 
question.  
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Table 4 a-g.  Showing percentage of Positive (support for Council actions to date), Negative (do not support 
Council actions to date) and other response to questions in the Geelong Community Survey.   
All figures are in percentage 
 
a. 

Environment  Positive Negative  Don’t know  
Q2 9.69 72.1 18.13 
Q3 11.3 64.62 23.65 
Q9 8.99 51.26 39.75 
Q10 8.96 81 10.04 
Average score  10 67 23 
Climate Change 
Concern 

Unconcerned/concerned  Concerned/very concerned Neutral 

Q8 8.6 83.3 8.1 
 
b. 

Transport and 
Infrastructure 

Positive Negative Don’t know/don’t use 

Q1 13.46 66.9 19.57 
Q4 6.31 66.31 26.67 (and 0.72 don’t care) 
Q5 13.51 77.84 26.67 (and 0.72 don’t care) 
Average score  11.09 70.35 24.30 (and 0.72 don’t care) 

 
 c. 

Culture and First 
Nations recognition 

Positive Negative Don’t know 

Q11 36.35 25.86 37.79 
Q14 24.24 39.32 36.45 
Average score 30.29 32.59 37.12 

 
d. 

Lifestyle Positive Negative Don’t know 
Q6 7.36 (and 26.37 neutral) 24.06 NA  
Q13 12.41 46.22 41.37 
Average score 9.89 (14.54 with neutral added) 35.14 41.37 

 
e. 

Governance Positive Negative Don’t know 
Q18 10.25 (and 45.50 average) 44.25 NA 
Q19 7.87 24.15 67.98 
Average score 9.06 (21.21 with average added) 34.2 67.98 

 
f. 

Business Positive Negative Don’t know 
Q12 38.89 12.12 49.01 
Q15 30.4 18.53 51.44 
Q16 13.82 18.67 67.50 
Average score 27.7 16.44 55.98 

 
g. 

Waste Positive Negative Don’t know 
Q7 23.20 63.31 13.49 
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Negative responses outscored the positive responses in all like-categories.   
 
For individual questions, 5 out of the 19 questions show a larger positive response.   
In the case of Questions 6 and 18, qualifying comments were considered part of the positive 
response.  (Question 6 with ‘neutral’ included. Question 19 with ‘average’ included). (Table 
4a-g). 
 
Referring to the response tables for each category the largest negative response (67%) was 
in the Environment like-category.  This like-category had the second lowest ‘Don’t know’ 
response (23%) (Table 4a).  Sentiment comments support this result (Appendix 1, questions 
2, 3, 8, 9, 10). 
 
Responses to Question 8 on the impacts of climate change in our region elicited the greatest 
community concern.  More than 8 in 10 (83%) of responders indicated they were concerned 
or very concerned.   

In the areas of Environment (67%), Transport and Infrastructure (78%) and Waste, (63%) 
majority of respondents were unhappy with the Council’s progress in these areas.    

The second largest negative response was in the Transport and Infrastructure like-category 
(70.35%), also scoring third lowest in the ‘Don’t Know’ responses (24.20% and 0.72% Don’t 
Care). (Table 4b).  Sentiment comments support this result (Appendix 1, questions 1, 4, 5). 

 
The Culture and First Nations recognition like-category was the most equable in the 
responses – with the Yes, No and Don’t Know responses having comparable results within a 
range of ~7%.  (Positive 30.29%, Negative 32.59% and Don’t Know 37.12%).  (Table 4c). For 
individual question 11 the positive response was greater than negative, but not as large as 
Don’t Know responses. For individual question 14 the negative response was greater than 
Don’t know responses. (Appendix 1). Sentiment comments support this result (Appendix 1, 
questions 11, 14). 
 
The Business like-category had the second largest positive response (27.7%) but this 
category also scored second highest in Don’t know responses (55.98%) (Table 4f).  For 
individual questions 12 and 15, positive responses were greater than negative responses but 
less than Don’t Know responses.  (Appendix 1). Sentiment comments support this result 
(Appendix 1, questions 12, 15, 16). 
 
The largest Don’t know’ response was in Governance (67.98%) with negative responses at 
34.2% and positive responses at 9.06% (Table 4e).   For individual question 18, positive 
responses were greater than negative responses when ‘average’ totals were combined with 
clearly positive results (Appendix 1). Sentiment comments support this (Appendix 1 and 3, 
questions 18, 19). 
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Waste scored the third highest in the negative responses (63.31%) after Environment and 
Transport and Infrastructure.  Waste had the lowest Don’t Know responses; 13.46%. (Table 
4g). Sentiment comments support this result (Appendix 1, question 7). 
 
In the Lifestyle like-category negative responses were 35.14%, with the number of Don’t 
Know responses at 41.37%.  (Table 4d). Individual question 6; when the response ‘about the 
same’ is regarded as a positive response – the positive response is greater. For individual 
question 13 negative responses were larger than Don’t Know responses. (Appendix 1). 
Sentiment comments support this result (Appendix 1, questions 6, 13). 
 
Don’t Know responses outscored negative responses in 5 of the 7 like-categories (Culture 
and First Nations recognition; Lifestyle; Governance; Business; Waste) (Table 4 c-g).  
 
Positive responses outscored the Don’t Know responses in 1 like-category (Waste) (Table 4g)  
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Discussion  
 
Public Engagement Improvement 
 
The % of Don’t Know responses ranged from 13.49% for question 7 to 67.98% for question 
19.  Don’t know responses were registered for all questions.  
The comment sentiment for most Don’t Know responses generally implied a lack of 
available information rather than a lack of desire for the knowledge.  (Appendices 1 and 3). 
For example:  
Q3 Is the City of Greater Geelong doing enough to protect our natural environment? 

• ‘If they are it is very low profile’ 
• ‘If they are its not highly publicised or obvious’ 

Q7 Is the City of Greater Geelong providing sufficient support for the community to reduce and 
manage waste? 

• I haven’t seen any support for waste reduction.  ie Plastic-wise etc. 
Q9 Is the City of Greater Geelong addressing Climate Change effectively at the local level? 

• Rarely hear about it from Councillors. 
• Minimal discussion with ratepayers and residents 
• No publication/promotion of what is actually being done 
• Can’t say for sure as there is very little information coming from Council  

 
Suggested Action: Council need to find more opportunities to actively engage with all 
communities about the Clever and Creative Vision and effectively publicise progress to 
residents in the municipality. 
 
Council to Improve Response To Issues In The Clever And Creative Vision 
 
In all like-categories, except for Business, negative support for Council action outweighed 
positive support for Council action.  
Responders showed the greatest level of concern (negative response) in the Environment 
category, and the like-categories of Transport and Infrastructure and Waste.  This is 
supported by comments in the sentiment analysis (Appendix 1).   
 
The negative responses are particularly significant where  Don’t Know responses are 
correspondingly low.   
 
This implied that respondents are well informed about CoGG activity in these areas and still 
have negative sentiments on Council action. 
 
Suggested Action: The issues showing greatest community concern (Environment, 
Infrastructure and Transport and Waste) need addressing, as there is widespread 
dissatisfaction with progress and decisions being made by the current Council in these 
areas. 
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There was concern by the survey authors regarding ‘survey fatigue’.  Responders were 
requested to provide comments for 20 plus questions in the survey.   
 
While the number of comments decreased as the questions progressed, the final question  
Q 20 Do you have any further comments to help make our region a better place to live?’ 
elicited 332 comments.   
This suggests that questions that addressed an area of significant concern to the responder 
were likely to draw comment.  This is supported by comments in the sentiment analysis 
(Appendix 1 and 3).  
 
As the number of comments was larger for questions on Environment, Transport and 
Infrastructure and Waste, the number of comments further emphasises responder 
dissatisfaction with Council progress in these key areas.   
 
Question 17 
 
Q17 responders were asked to rank 9 (nine) comments related to the Clever and Creative 
Vision.  Responses were consistent across all categories indicating that all areas were 
considered important by respondents.  (Appendix 3). 
 
The three responses that elicited the strongest preference were for: 

1. Sustainable development that supports population growth and protects the natural 
environment (6.74%)  

2. An inclusive, diverse, healthy and socially connected community (6.38) 
3. Development and implementation of sustainable solutions (6.08%)  

Two of these responses support the level of concern shown in the Environment category 
(and associated Transport and Infrastructure and Waste).   

The second most popular response ‘An inclusive, diverse, healthy and socially connected 
community’ connects all categories in this report together.  This supports all aspects of the 
Clever and Creative Vision in the CoGG community.  
 
Demography:  
 
Postcode and Ward location 

Ninety percent of respondents provided their postcode and were located as living within the 
City of Greater Geelong.  The remaining ten percent of respondents did not provide a 
postcode or identified their postcode as outside the City of Greater Geelong. It is possible 
that these respondents are residents of Geelong but declined to answer.  Another possibility 
is that these respondents may reside outside Geelong but have work and other connections 
to Geelong and thus feel a connection which inspired them to respond to the survey. 
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There was a strong degree of consistency in responses across the four Council wards for 
almost all questions. The exception to this was in the Windermere ward for the following 
questions: 

‘Question 14 Does the City of Greater Geelong place enough value and priority on the 
knowledge and culture of the Wathaurong and other First Nations people?’ The 
Windermere ward had fewer people responding “Don’t Know” then other wards. 

‘Question 11 Is the City of Greater Geelong providing enough support to creative and 
cultural activities?’ The Windermere respondents answered “No” more commonly than 
other wards. 

‘Question 18 How well do you feel that the Council listens to and involves you in its 
decision-making?’ The Windermere ward responded with “poorly” more often and 
“average” less often than other wards, which may indicate slightly higher levels of 
dissatisfaction regarding involvement in decision-making within this ward than the other 
wards.  
 
Age:  The bias towards older responders (over the age of 45 years) reflects the Electoral 
Ward of the majority of responders. Forty seven percent of the survey responders reside in 
the Bellarine Ward where 25% of residents are over the age of 60 years old6.  
This gives a higher degree of confidence that these views are representative of the residents of the 
Bellarine  ward ? 

 
Gender: The high number of female responders is in keeping with “traditional survey 
modes, (where) women respond in greater proportions than men” 7 
 
Education: The high level of education from responders may also reflect the level of 
educated residents in the Bellarine Ward.  However, support for this is not available through 
census data.   
 

 

 

 

 

 
6https://itt.abs.gov.au/itt/r.jsp?RegionSummary&region=20303&dataset=ABS_REGIONAL_ASGS2016&geoconcept=ASGS_2016&measure
=MEASURE&datasetASGS=ABS_REGIONAL_ASGS2016&datasetLGA=ABS_REGIONAL_LGA2019&regionLGA=LGA_2019&regionASGS=ASGS_
2016 
7 
https://scholarworks.sjsu.edu/cgi/viewcontent.cgi?article=1003&context=elementary_ed_pub#:~:text=studies%20report%20that%2C%20
similar%20to%20traditional%20survey%20modes%2C,understanding%20of%20the%20influence%20of%20such%20a%20basic 
 

https://itt.abs.gov.au/itt/r.jsp?RegionSummary&region=20303&dataset=ABS_REGIONAL_ASGS2016&geoconcept=ASGS_2016&measure=MEASURE&datasetASGS=ABS_REGIONAL_ASGS2016&datasetLGA=ABS_REGIONAL_LGA2019&regionLGA=LGA_2019&regionASGS=ASGS_2016
https://itt.abs.gov.au/itt/r.jsp?RegionSummary&region=20303&dataset=ABS_REGIONAL_ASGS2016&geoconcept=ASGS_2016&measure=MEASURE&datasetASGS=ABS_REGIONAL_ASGS2016&datasetLGA=ABS_REGIONAL_LGA2019&regionLGA=LGA_2019&regionASGS=ASGS_2016
https://itt.abs.gov.au/itt/r.jsp?RegionSummary&region=20303&dataset=ABS_REGIONAL_ASGS2016&geoconcept=ASGS_2016&measure=MEASURE&datasetASGS=ABS_REGIONAL_ASGS2016&datasetLGA=ABS_REGIONAL_LGA2019&regionLGA=LGA_2019&regionASGS=ASGS_2016
https://scholarworks.sjsu.edu/cgi/viewcontent.cgi?article=1003&context=elementary_ed_pub#:%7E:text=studies%20report%20that%2C%20similar%20to%20traditional%20survey%20modes%2C,understanding%20of%20the%20influence%20of%20such%20a%20basic
https://scholarworks.sjsu.edu/cgi/viewcontent.cgi?article=1003&context=elementary_ed_pub#:%7E:text=studies%20report%20that%2C%20similar%20to%20traditional%20survey%20modes%2C,understanding%20of%20the%20influence%20of%20such%20a%20basic
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Conclusion 

Results from the Geelong Community Survey show that responders don’t consider the 
Clever and Creative Vision has been effectively addressed since it was produced in 2016-
2017.   

Results show general dissatisfaction in the progress of all aspects of the Vision.   

In the areas of Environment, Transport and Infrastructure and Waste community sentiment 
is clearly negative.   

The significant number of Don’t Know responses in many areas implies that Council have 
not provided information on progress that has occurred.   

There are a few areas where responders are more positive, namely in Business and Culture, 
but these results are tampered by the number of Don’t know responders. 

Overall, results indicate that current and future CoGG Council Candidates should target their 
election platforms toward issues such as the Environment, Transport, Infrastructure and 
Waste, while not ignoring the other areas in the Vision, and provide more information to 
residents and the community.  

 

 


